Important Note : 1. On completing your answers, compulsorily draw d‘fagpnal cross lines on the remaining blank pages.

50, will be treated as malpractice.

2. Any revealing of identification, appeal to evaluator aﬁd /or equations written eg, 42+8

ii;Z'f«"t/\;What is subliminal perception?

What is consumer behavio

2 What do you undeﬂrsta{f;,d;

5 Listiout the elements of learning process.

W

i‘itéa short note on culture.

SECTION - B
Note : Answer any FOUR questions from Q.No.1 t

1 What is consumer research? Explain the consumer research process
2 Explain the process of motivation.
3 State ‘Maslows hierarchy of Needs’ model in detail.

4 Discuss in detail Tri component attitude model.

5 What is cross cultural consumer analysis? Exp

Discuss the traditional family life cycle

SECTION - C
Note : Answer idny FOUR questions from Q.No.I to Q.No.7.

1 Explain different rights of consumers.

2 State the views of consumer decision making.

3 Whatis m\eaht‘»{‘ay’perception? Bring out the elements of perception.
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it é"")types of reference groups with examples.
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irffhe issues in cross cultural consumer analysis.
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Describe ‘defense mechanism and explain the defen mechamsm people adopt to resolve

frustration. (10 Marks)
Delineate dynamics of the opinion leadership pi« : (10 Marks)
Explain the social class categories in Indi (10 Marks)

What is meant by diffusion of in v“ai\; n? Discuss the product characteristics that influence
diffusion. (10 Marks)

SECTION - D
CASE STUDY - [ Compulsory ]

STARBUCKS IN CHINA:

China evokes. maty images. One aspect of China’s image is the consumption of tea. The
ubiquitous riature of tea in China is captured in the common expression: “I wouldn’t do that for
all the tea in-China.” To visit a store or home in China is to be offered hot tea, and it comes -

tlcaﬁy with food throughout the country.

t the dominant position of tea in the Chinese culture, would you consider China. to bg a

\1good country in which to launch a chain coffee shops? Star bucks does! In Janu?ly 1999,

tarbucks in Conjunction with its Chinese partner, opened its first retail outlet in CI “'na Bejing.
While the opening ceremony was traditionally Chinese with dragons and ﬂowef ‘wreaths, the
outlets and most of its products are strictly Western. O

David Sun, CEO of Starbucks ‘Chinese partner states: ;
“At Starbucks, we offer the very best of class in everything we do, fro’“ brewing the perfect cup
of coffee to inspiring magical moments in the lives of our custorr*ets This is the heard and soul
of the Starbucks experience.

However, does a perfect cup of coffee to prov1de value to a

customer who normally drinks tea?
Will a Western style coffee shop provide “inspiring magll‘ 1 moments” to Chinese consumers?
- RS
Not long ago, similar questions were being asked‘abo’ut the Starbucks concept in America. For
its first 10 years, Starbucks operated a single retail outlet in Seattle. In 1983, Howard Schultz,
Starbuck’s director of marketing, was va“ai‘_bning in Italy where he noticed the immense
popularity of Espresso bars. Upon his retutn, the firm launched a coffee bar in down Seattle.

This experiment was successful and the. ,ﬁrm began its rapid expansion across the United States.

Questions:

Analyse the above case in connection with expansion. (05 Marks)
The Coffee bar concg oupled with high quality, strongly flavored coffee, obviously
transferred success from the Italian to the American culture. However, America has
traditionally embracedr coffee. Will starbucks work in countries where Tea is the dominant

drink? y (05 Marks)
What Valuvesﬁ’w\"yw‘ ffect Starbucks success in China? (05 Marks)
What ethi‘d}i\l\ issues should Starbucks consider as it enters developing countries? (05 Marks)
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