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Executive PSummary 
 

The Pstudy Pwas Pcarried Pfor Pa Pperiod Pof Psix Pweeks Pon Pthe Ptheme P‘’ PA PStudy Pon PEffectiveness Pon 

PVisual PMerchandising Pat PBrand Pfactory PBangalore 

Study Pis Phelpful Pin Pfinding Pthe Pimpact Pof Pvisual Pmerchandising Pon Pconsumer Pbuying Pbehavior 

Pand Pso Pfinding Pto Pget Pinsight Pon Pthe Pattribute Pcontributing Pconsumer Pbuying Pdecision. P 

 P PToday Pvisual Padvancing Pexpect Pa Pcritical Pactivity Paround Phere Ptime Pof Pretail-industry. PVisual 

PMerchandisers Pare Pthe Pspecialists Pwho Pare Paccountable Pfor Pgiving Pany Pbrand. PVisual 

PMerchandising P(VM) Pis Pthe Pclaim Pto Pfame Pof Ppresentation Pwhereby PVisual Pmerchandiser 

Pconceptualizes Pstructures Pand Prealizes Pwindow Pand Pin-store Pappears Pfor Pretail Pstores. PThis 

Paction Pshows Pthe Pcustomers, Pmakes Pneed Pin Pconclusion Padds Pto Pthe Pselling Pmethod. P 

Advancing Pis Pwhere Pthe PIndian Pmaterial Pand Pclothing Pindustry, Pparticularly, Pthe Plittle Pscale 

Pendeavors Prequire Pattractive Pdata Pand Pcapacity. PThis Pinadequacy Pis Pbest Preflected Pin Ppoor 

Ppresentation/show Pand Pcorrespondence Pin Pvarious Pnational Pand Pworldwide Pshowcases. P 

 

 

 

 

 

 

 

 

 

 


