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EXECUTIVE SUMMARY 

 

Packaged iFood iindustry iin iIndia ihas ishown imajor igrowth iand idevelopment ias ione iof ithe ifastest 

igrowing isectors iin iIndia iin iterms iof inew iproducts iintroduced iand imarkets icaptured. The iyoung 

ipopulation iof iIndia iwho iare ithe imajor iconsumers iof ithis isector ihave imeanwhile igrown iup iwith 

iinternet iand ia imajority iof ithem iare iprolific iusers iof isocial imedia. iBrands ihave idiscovered 

isocial imedia ias ia ivehicle ifor imarketing icommunications iduring ithis ilast idecade.Major 

ipackaged ifood icompanies iare inow iusing ipopular isocial imedia ito ireach itheir icustomers.This 

ireport idescribes ia istudy ion ithe iuse iof isocial imedia iby ithe iSwastik iFood iProducts ibrands iin ithis 

isector.Facebook, iTwitter, iand iYouTube iusers ihave ibeen istudied ithrough ia isurvey ito 

iunderstand ithe iimpact iof ibrand icommunications iby iSwastik iFoods ibrands.Overall isatisfaction 

iwith isocial imedia ibrand icommunications, ibrand iequity and ipurchase iintention ihas ibeen 

istudied. 

 

 

 

 

 

 

 

 

 

 

 

 


