
 
 

EXECUTIVE SUMMARY 
  

  

  

  

The MBA program offered by VISHWASHWARAIAH TECHNOLOGICAL 

UNIVERSITY, has its own unique syllabus which involves MBA scholars to undertake a 

project with any prominent corporate organization for a period ranging six weeks after the 

3rd semester. 

A study on the brand awareness towards the Agro Bio-Tech kottayam aims at understanding 

the customers loyalty and their satisfaction level towards the brand. L.oy.al cust.om.ers ar.e the 

on.es who w.ill pu.rchase the s.am.e brand re.g.ardl.ess of c.onve.nience or pr.ice. Th.ese l.oy.al 

cust.om.ers h.ave found a pr.oduct that me.ets the.ir ne.eds, and th.ey'.re n.ot int.er.est.ed in 

exp.eri.ment.ing with an.oth.er brand. 

C.reat.ing brand l.oy.alty isn‘t as stra.ightf.orw.ard as it m.ay se.em. B.ut if yo.ur brand is u.niq.ue, 

transp.ar.ent, au.thent.ic…  all this adds up to c.reat.ing a l.oy.al cust.om.er base. C.omp.etit.ors ar.e 

just around the c.orn.er. It‘s why it‘s m.ost imp.ortant to s.et yo.ur c.ompany ap.art fr.om the 

c.omp.etiti.on and sh.ar.e yo.ur c.omp.ell.ing st.ory. To ma.inta.in, rew.ard, and r.eta.in l.oy.al 

cust.om.ers, the fast.est approach you can t.ake is to s.et up a l.oy.alty pr.ogr.am with the Em.arsys 

L.oy.alty m.odule. You‘ll h.ave acc.ess to p.re-bu.ilt tact.ics you can use r.ight w.ay to rew.ard yo.ur 

l.oy.al cust.om.ers. 

The project was carried out as per research. Favourable goals were set for the study. To meet 

the goals primary research was undertaken with the help of questionnaire, the target 

respondents were the customers of ABTECH at Kottayam. Tables and charts were used to 

translate data into meaningful information. 

The report consist of the introduction to the industry and company profile. Later portion of 

the report deals with the theoretical background of the study, data collection and analysis, 

findings and suggestions, conclusion on the study undertaken. Finally the report has 

bibliography and the questionnaire attached to it. 


