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Your answers should be specific to the questions asked

Draw neat labeled diagrams wherever necessary

All the Questions are compulsory

	LONG ESSAYS 
	2 x 10 = 20 Marks

	1.
	Explain in detail the duties, selection, and training of PSR in pharmaceutical Marketing  
                                         OR
What do you mean by product life cycle?  Explain in detail the life cycle of a Pharmaceutical Product

	2.
	What is market segmentation?  Explain the different ways of segmenting the pharmaceutical market with examples


	SHORT ESSAYS 
	7 x 5 = 35 Marks

	3.
	  Explain the public relation in pharmaceutical marketing 

                                         OR
Define Advertisement and explain different medias of advertisement

	4.
	Discuss the different pricing strategies of pharmaceutical products
                                         OR
Write a note in Me-Too products

	5.
	Differentiate between wholesaler and retailer in the pharmaceutical product

	6.
	Explain importance of communication in detailing 

	7.
	Discuss about packaging and labeling decisions

	8.
	What ate the factors considered for deciding the promotional budget?

	9.
	Explain product branding


	SHORT ANSWERS 
	10 x 2 = 20 Marks

	10.
	Write the elements of promotional mix

	11.
	What is horizontal marketing

	12.
	Define Motivation?

	13.
	What is text marketing?

	14.
	What are the advantages of chain pharmacies?

	15.
	What are Potential and augmented products?

	16.
	Write about the importance of medical exhibition in pharmaceutical marketing

	17.
	Explain Hospital Pharmacy as retail Outlet

	18.
	What is the role of DPCO?

	19.
	Differentiate between marketing and selling
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