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Managerial Economics

Nate: 1. Answer any FOUR full questions from Q.No. d to 7.
2. (A No. 8 is compulsory.
3 M - Marks , Lz Bloom’s fevel | C: Course oudcoines.
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Q.1 | . State the Law of Demand. 3| L2 CO2
b.  Explain brictly the different objectives ot a firm. T L1 | CO2

e N |
e | Describe the nature and scope of managerial cconomics in relation to | 10 ‘ L1 | CO2 |
business and industry. ‘
N o
Q.2 |a. ‘State three cxception o law of demand. a 3| L1 | Co2 |
b, What is price clasticity ol demand? Ei-r.piain different types ol price | 7 | L2 | CO3
elasticity of demand.
e. I aplain the different methods of demand forecasting. 10 | L3 | CO5 |

().3 | a. - What i3 break even analysis? | 3| 14 | CO2 |

b. | Define “Economics of scale” in the broad sensc, explain five forms of | 7 ‘ L4 | CO2
internal economies. -
e | Explain the short-run-cosl ::;ul]}ut reJattdﬁéhip with statistical examples. | L L0 | L4 -'CUS__

.{:Le:i a. | What is margin of safety? : 3 | L4 [ CO1

B b. ' Characterize break even charl graphically. Also state the assumptions, 7 L4 | CO3
|
.. | The fixed l:xpendilurchf’ the firm is Rs.24000. s variable cost of product | 10 | L4 CO5 |
|is 5 per unit. 1ts selling price 1s Rs.8 per umit. Determine:
1) reak even guantity and value
il Safety margin for the sale of 10,000 units.

Q.5 | a | What is Price discrimination? 1 [ Ls| Col
h. | Explain the characteristics of perfect -::cnmpeLiiiﬂn._' 7 |15 | CO3 |
¢. Explain diagrammatically price and output determination under monopoly | 10| L5 | CO4

competition.
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What is Business Environment?

h.

What 1z monctary pohey?

T i U SR, e, S

3 TLe[cor

Fxplain Role of SME in Indian l:'c{ml:::nn'{y.

. Briefly explain the credit control tools used by EBI to reg_i]"l-am credit inthe

CCONaImy.

7 L6 €05

0 1.6 | CO4

3 :' L6 | COT

b.

Critically cvaluate New Industrial Policy 1991,

Ixplain the law of variable p]‘{:nr.n-'.}rtin“us with the he Ip -:}ff[iagfam_

T Lo | €CO5

10| L4 [COS5 |

(.8

CONG and petrol. A look of price will make the poinl more clear. In India,

CAlthough India has only 1.3 percent of its vehicles running on CNG but |

' New Delhi is home to largest fleet of CNG public transportation vehicles in
- system 1n New Delhi. Consumers throughout the country are lollowing suit.

Ceffort for ONG conversion.

CASE STUDY (Compulsory)

CUNG Vehicles

CNG has grown inte one of the major fuel sources used in car |

cngines globally. In all 28 CNG models are in production globally Iy

Audi, Fiat, Ford, Honda, Hyundal, Lineoln, Mercedes Bengz, Opel, Peogeot,

Renault, Toyota and Volkswagen, some of the countries have taken big |

lead in this feld, Pakistan tops the list with more than 60% wvehicles
running on CNG followed by Armenia (32%).
The mam factor causing this rapid growth includes current energy

Crisis increasg environmental awareness and price differentials between

CNG cost are al Rs.35 per kg compared with Rs. 101 per liter of petrol,

the world because the wse of CNG s mandated for the public transport

Automakers are currently vying for marketing positions to further India |

(Juestions

What is the Fﬂiﬂfiﬂﬂﬂﬁ][) between the demand for CNG and petrol?

CO1

. What will be the impact on demand for CNG L[ prices {‘.n’r‘pctl';:ﬂ decline?

In your opinion, what could be the reason for ditference in usage of CNG in
India and Pakistan?

5 | L6 | CO1

According to vou, why the CNG demand in India s not increasine? Justify,
= - - e -
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